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With seats available,
Sox roll out ads

Record sellout streak itlj.['[)l'lill‘d]".-‘ as fans try to save
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Sox push ad campaign
as tickets sales slow
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Geoll Klaplsch. a media and
marketing professor a1 Bosbon
University, agress. *They want o
remind their core sudience of
resenns 1o be beyal to thelr team,
especially now when peopls e
bl casefal nancially” he sk

But Head Som officials say the
new Epols are itended to s
case Sox fans and pay tribute o
the team’s more memomble mo-
ments, The new campLign -
larwes |ast year's " Hame™ proma-
tlors, wine Dramded Fermway as
i place for families. Those ads,
Including onae with footage of
Hahe Awth, are still airing.

Along with the Roberis ad.
wihdeh will sir through bay, thres
piher promotione spots will Al
this spring and camly summer.
Cine add pays tribule b Sox begend
Tid Wiliams. Another highlights
fewrmaer ledt feldier Tom Rice. The
team would not ghe specifics fioe

othher ml.

“¥ou see us celehrating the
[ans and e Bmgeoriamnos of whal
they have im the history of The
(ranchise.” Keniedy sadd.

Ax part of 1he campaign, the
tenm B also asking fans to vole
on pewe of nise other historic mo-
menis featused o wyww redeom-
natkon.com throggh May 27
Spme of the moments Enclude
Curt Schilling’s famous Bloody
sock in Gaomse & of the 2004 Yan-
kevs serics. The most voied mo
ment will ba featured in & TV
enfmmereal o alr on June JE

e wamied o use the fans ko
el the Moy, s&id Grast Pace,
execulive crealive director at
Comover Tuattle Pace, the Boston
udd ngency that helped create the
eampaiEn. “Thus, thene 18 A pride
&nd sense of community with
Rxd Sox bation, and these spots
fuss erdnme thal™
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