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Third and Goal

Studios help NBC pass 90 percent Super Bowl sellout
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ing mwo key studio sponsarships as part of o
ststained puash for movie daollars. NBC on
Jan. 4 = it had sold aboog B0 percent ol s
anailable iventory, leasing between elght ancd
10 of the 67 Super Bowld spots up for grals, s
i ol rabe of 25 million 2 el 4 Miedia ban-
s E:-::-Il:l'-:l saticl the number of remaining
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Sources said NBC has picked up the major
stnickios o o hedge againsg shrmvelling markes-
gz hanebgrets, takingr its ouses froms I|'||'|'|].-|!.|HH.L
Fox developed last year (Super Bowd XLI
payed host e eighe Mesecomd movie ads, a
climk ol busineess thad alkowes] Fox o bee viri-
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B lived vp Disney's Picar, shich will shiow-
(Cormtimace] from péige ® moved  Bh T
cent of it avails by early Seprlember, the net-
wiork Kept getting stuffed at the e e the
WAL g months of 2008, a5 the ecoenomy
impdoded and cliens qualled abour pricing,
(MEs e ward mearks an L penocni N s
over the 357 million Fox charged an U=2)
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batch of spots, it likeb will break Fos's recond
acl hizwd of $186.% mullvoay, saad Dean DeBiase,
CEO of THS Media Intelligence. “They sall
hawe soerae Eirmee £m their hands,™ he saicl. “IWEC
couth] come away with more dean 323060 milon,”

Flonw viewers actually meact oo ean $200 mal-
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wred hiometric response o the acton in 34

Inmerscope will test engageament with 58 ads,
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docting the i’ with 20th Century Fox that is
likely wn involve o teaser for XoMen Onpins:
Wolpwrine, Earlier cleals were oot with Para-
moamt, Universal DrcamWorks and Sony

MBC now seems 1o have (s ground grome
s kg again afier sdes efforts stalled ot in
the fadl. Whide it hiad Maonbnual on e 1]
subjecis s et ol an experirment thal seggests
that comsumers engage with IV an a precon:-
seioais bevel, “The ads that got the most play in
Monclay's papers didnt necessanily have ihe
resiest imipact an peegaes’ cinotional staces,”
Sarch saicd, “TF vour cien Bl into those decp
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pallibrough thae can cany the consumer all
the way to the point of purchase.”

*Marketers shioubd stew the game a8 ther
owm stbmnlis plan demonstrating how effec
tive: creslive can pull them through a reoes-
sionary econoiny,” Debdase sapd. "4 Supaer
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“The ads that got the most play in
Monday’s papers didn’t necessarily have the
greatest impact on peoples’ emotional states,”
Marci said. “If you can tap into those deep
emaotional responses, you have a |}ntEt‘llinl
pull-through that can carry the consumer all
the way o the point of purchase.”



